Hakuhodo acquires Square Communications, a leading integrated marketing
communications agency group operating in Vietnam and Myanmar

Tokyo—January 29, 2018—Hakuhodo Inc. (Minato-ku, Tokyo; Masayuki Mizushima, President & CEO),
Japan’s second largest advertising company, is pleased to announce its acquisition of a majority of the
shares of Ho Chi Minh City-based Square Communications Joint Stock Company (“Square
Communications”), a leading integrated marketing communications agency group operating in Vietnam
and Myanmar.
Launched by four co-founders in 2005, Square Communications today offers high-quality integrated
marketing communications (IMC) services in such fields as event implementation and production,
exhibitions, interior design, engagement marketing, direct marketing, PR/communications, and digital
communications. Respected by clients for the excellence of its services, it is a growing enterprise with
seven specialized subsidiaries.
Integrated marketing is expected to be a growth field in the rapidly expanding Vietnamese market. The
acquisition of Square Communications better positions Hakuhodo Group to cater to clients in the
integrated marketing field throughout the Indochina region, as we redouble our efforts to improve the
quality of our services both to Japanese clients and to global and local customers. Specialized staff will be
sent to Square Communications from our subsidiary Hakuhodo Product’s, which offers integrated
production services in Japan, to share knowledge, expertise, and technology in various fields with the aim
of strengthening the Group’s existing business and expanding its operations throughout the Indochina
region.
Vo Thanh Trung, Chairman of Square Communications, commented thus on joining the Hakuhodo Group:
“With the decision to become a member of Hakuhodo Inc., after nearly two years of investigating and
discussing, we have finally chosen a strategic partner who always respects and believes in the
development direction initiated by the founders of Square Communications. We will actively harness the
powerful competence in data management and innovative technologies of Hakuhodo Inc.’s headquarters
in Tokyo to develop our capabilities in order to provide suitable and effective solutions to clients’ new
challenges in Vietnam and other Indochina countries.”
The Hakuhodo Group will continue to expand its marketing services network across Asia in order to
provide sei-katsu-sha1 insight-based marketing solutions to Japanese, local, and global companies in
whatever country they operate.
1 Sei-katsu-sha are more than simply consumers, just as people’s lives and lifestyles include more than just shopping.

Hakuhodo introduced this term in the 1980s to emphasize its commitment to a comprehensive, 360-degree perspective
on consumers’ lives.
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SQUARE COMMUNICATIONS JOINT STOCK COMPANY
Head office

Ho Chi Minh City, Vietnam

Established

2017

Employees

500 (as of January 2018)

Business domains

Holding company of 7 subsidiary agencies: Square, Biz-Eyes, DSquare, Gamma,
Delta, Reach and Square Communications Myanmar.

To learn more, visit: http://squaregroup.com.vn/

Yasutoshi Hiratsuka, General Manager, International Business Div., Hakuhodo Inc. (center left) and
Vo Thanh Trung, Chairman, Square Communications JSC (center right)
■ About Hakuhodo
Founded in 1895, Hakuhodo is an integrated advertising and communication agency headquartered in Japan.
The core agency of the Hakuhodo DY Group, Hakuhodo is the world’s 6th largest advertising agency according
to Advertising Age’s “Agency Report 2017.”

The Hakuhodo Group has offices in 20 countries and regions, and over 10,000 specialists working in Japan
and abroad. Hakuhodo is strengthening its structure in emerging countries, particularly those in Asia, as it
prepares to further expand its business across the region.
Sei-katsu-sha insight is the foundation for Hakuhodo’s thinking, planning, and brand building. It reminds us that
consumers are more than shoppers performing an economic function. They have heartbeats. They are
individuals with distinct lifestyles. Hakuhodo introduced this term in the 1980s to emphasize its commitment to
a comprehensive, 360-degree perspective on consumers’ lives.

Renowned for its creativity, Hakuhodo has twice won the Grand Prix at Cannes Lions International Festival of
Creativity, and was the only agency headquartered in Asia to be awarded a Special Lion commemorating
Cannes Lions’ 50th anniversary in 2003.

To learn more, visit: www.hakuhodo-global.com

