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Hakuhodo support helps Myanmar realize its first ever advertising & marketing
course at the National Management College in Yangon

Tokyo—August 17, 2015—Hakuhodo Inc. (Minato-ku, Tokyo; Hirokazu Toda, President & CEO),
Japan’s second largest advertising company, has since September 2012 been working with
Myanmar’s National Management College (NMC) to help set up an advertising and marketing

course in the rapidly growing country.

On August 15, 2015 NMC welcomed thirty-three
students, including high school graduates and
businesspeople, to its new Certificate in Advertising | .
course at a special ceremony attended by the deputy § '*““'[}‘"EM“
head of NMC, the head of the University of Yangon : WVl 2t g

and Hakuhodo Corporate Officer Kotaro Tachiya.
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The students were selected following a public call for
applicants after Myanmar’s Ministry of Education

granted permission for the course, the first of its kind

in the country, to run. Hakuhodo's Kotaro Tachiya at the opening ceremony

The Certificate in Advertising consists of an introductory course (6 months) and an advanced
course (6 months), which will cover the basic principles of advertising, as well as hands-on
learning in filming, editing and the like. Following completion of the one-year course, students
will receive a diploma from NMC.

NMC, a vocational college within the University of Yangon that focuses on economics,
journalism and IT, offers programs put together in collaboration with local private enterprises in
addition to its regular courses. These, and the college’s other initiatives at the cutting-edge of

tertiary education in Myanmar, make it a highly popular choice with students.

Hakuhodo was involved in laying the groundwork for the one-year Certificate course by

assisting with drawing up the course syllabus and conducting presentations and workshops on

advertising and marketing for the faculty who will teach it. With the course up and running,
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Hakuhodo will continue its involvement with on-going advice regarding course content and by
regularly sending staff from Japan to conduct special seminars. Hakuhodo staff also presented

a special seminar after the August 15 opening ceremony.

After the opening ceremony
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Myanmar shifted from a military to a civilian government in 2013. Enjoying rapid economic

growth, it is expected that the country’s market for advertising and marketing will also grow in
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the years to come. However, until now, the country has not had a specialized tertiary institution
dedicated to advertising and marketing. The new Certificate in Advertising marks a major step
toward realizing this goal.

Hakuhodo hopes to build a platform for collaboration with NMC for creating the foundation for
advertising and marketing education in Myanmar, while further strengthening its own network
and presence in the ASEAN region.

Media contacts:

Corporate Public Relations Division

Chie Nishio: chie.nishio@hakuhodo.co.jp
Kunio Eto: kunio.eto@hakuhodo.co.jp
Tel: +81 3 6441 6161 Fax: +81 3 6441 6166
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m About Hakuhodo Inc.

Founded in 1895, Hakuhodo Inc. is an integrated advertising and communication agency
headquartered in Japan. It is the core agency of Hakuhodo DY Group, the world’s eighth largest
agency company according to Advertising Age’s “Agency Report 2015.” Hakuhodo has offices
in 17 countries and regions, and over 3,000 employees working in Japan and over 2,500
overseas. Hakuhodo is strengthening its structure in emerging countries, particularly those in

Asia, as it prepares to further expand its business across the region.

Sei-katsu-sha insight is the foundation for Hakuhodo’s thinking, planning, and brand building. It
reminds us that consumers are more than shoppers performing an economic function. They
have heartbeats. They are individuals with distinct lifestyles. Hakuhodo introduced this term in
the 1980s to emphasize its commitment to a comprehensive, 360-degree perspective on

consumers’ lives.

Renowned for its creativity, Hakuhodo has twice won the Grand Prix at Cannes Lions
International Festival of Creativity, and was the only agency headquartered in Asia to be

awarded a Special Lion commemorating Cannes Lions’ 50th anniversary in 2003.

To learn more, visit: www.hakuhodo.jp
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